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structure
13. Optimization of external Links
14. Analysis of Broken Links
15. Page Content Optimization
16. Checking of Canonicalization
17.CheckgddnB0ages
18. Cross browser compatibility
19. XML Sitemap
20.Google webmaster Verification
21.Creating new landing pages on basis of tar
keywords
22.CustohPage

On page optim




mew 4 OffPage Optimization : Quality

WEBSITE PROMOTION /LINK BUILCBMG (S&€&ial Media Optimiza

PAG E) V Facebook
V WeB.®Bubmissions VvV Twitter
V Press Release Submission V' LinkedIin
V Building links through relationship buildingy Google Plus
V Broken Link Building
V thematic links (Theme based links from high PR sites)
V Local listing on New York Business listing websites

Local Search and Maps Optimization

V

V

V

Business Profile Creation: Creation, categorization

verification oforminess profile listings on top business - o
Business Profile Citations: Submissions and optimiz OFF PAGE

orofile listings. . SEO —
These support and build your major business profiles T~

providing maags to be found online.

Online Reviews on sites such as Google+ Local, Yelp, Merchant Circle, / /

Insider Pages, Yellow Pages, Kudzu, CitySearch, and Super Pages
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v Words I'4
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The content we produce helps owr company accomplish

and by providing
<goal> <goal> <adjective>
and content that makes
<adjective> <audience description>
feel or so that they can
<emotion> <emotion>
or

<task> <task>
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New & lost backlinks wvew

CTLDs distribution
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org
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o
de
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<a>no text</a>
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NeAUTIY NTENTIAVEISUNY
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dwnoandoad

s All tinks [l Dofoliow [l Nofollow
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Redirect  Other
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http + https v

Overview

Backlink profile v
Backlinks

+ New

+ Lost

+ Broken
Referring domains
+ New

+ Lost

Anchors
Referring IPs

Organic search v
Organic keywords

+ New

+ Movements
Top pages &
Top paths New
Top subdomains NEW
Competing domains
Competing pages
Content gap &
Pages
Best by links
Best by links' growth
Top content
Outgoing links v
Linked domains
Anchors
Broken links

Paid search v
PPC keywords
Ads

Top landing pages
Export ¥
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PDF
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Content e:
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e

Ahrefs Rank

Today
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47 81 340K ws5c 673 2.7K 12.5K
Recent 500K Recent 779 PPC O
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—
9,317 112 * e '}
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NOT That:

The world of search engine optimization is wild and fast, which can make it
tough to keep track of what to do and what not to do. How do you correctly
optimize your website? How do you get your site to appear in Google and
Bing search results? How do you tell who's visiting your site? We answer all
these questions and more in this SEO edition of “Do This, Not That!"

+ DONT: 3

Don’t assume SEO is a waste of time.
33% of traffic from Google's organic
search results go to the first site listed.

+ DONT: )

Optimize your site just for search
engines. Your site should be optimized
first and foremost for visitors and
second for search engines.

+ DON'T: 3

Stuff every sentence with keywords.
Nobody wants to read keyword, key word,
keywords, key-word jammed sentences.

+ DONT: )

Set it and forget it! Updating your Google
Webmaster Tools on a regular basis is a
great way to get all your vital info, stats,
errors and messages from Google.

Warnin
Al NLigkOr r ING | RT Gl dle n H

Y o ~ Y

ér]FdSJI NR|| Gl gl NeT OEK h
ALink n r 0 E N H é&KNBHdE NHEG R |
ASE@J nSfEamnLEKd IBacklifke I O
AE N KLGnKEL C(ﬁ’r@m‘ld}/\ﬁl@

boarb n NEf

+ DON'T: P

Buy links now or ever. You could face the
swift, painful hand of Google in the form
of a penalty. Matt Cutts, Head of Google
WebSpam says, "That's a really bad
long-term strategy”

+ + DONT: 3

Use links from unrelated, low quality or
spammy sites. Google, once again, will
find out and can hit you with a Google
Penalty.
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Google Ads

Keyword ideas

Plan overview

Ad Groups

Keywords

Locations
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Digital Government Solution

N &E

7
158-584-6172
Keyword pIan O\ u \ C 0 ‘ rattanasak@gmail.com M
GOTO  REPORTS  TOOLS
4 Plan settings ® Locations: Thailand Language: All languages Search networks: Google
s Next month
Plan overview CREATE CAMPAIGN ¥ 1-28Feb2019 >
: Locations
Your plan can get 76 clicks for THB1.0K and a THB25 max. CPC ® ~
== Clicks ~
80 o
- 60
S 40
° 20
0 T T T T
THBO THB25 THB50 THB75 THB100 THB130
Max. CPC
Clicks Impressions Cost CTR Avg. CPC Avg. Position
Add conversion
O,

76 25K THB1.0K 3.1% THB13 1.1 metrics

Daily Budget: THB43

Keywords

thailand exhibition
event agency thailand

mice thailand

thai passport visa free
countries

tceb

Cost ¥ Clicks

THB796.25

THB157.61

THB33.86

THB12.93

THBO0.00

¥ Impressions ¥

63 2114
9 262
2 51
2 36
0 0

Devices

D Mobile Phones [J Tablets [] Computers

_l_ Cost

g

Top provinces «

Bangkok
Nonthaburi
Samut Prakan
Pathum Thani
Phuket

Other locations

68%
2.7%
2.2%
1.6%
1.1%

24.4%

_._ Clicks >
_I- Impressions™
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Search Nety
GOOGLE ADS STURCTURE

AENKL KBNEOT KI N K\@

ADWORDS ACCOUNT Ads ( Google Display Network , YouTt
Unique email address & password AKey Suc&ﬁéam]n I O O K N I e I

Billing information

El 6 ceh &QOadlity Badre BAd(DaIEId)

esititer ol AKey SucéeSBID+ Youd ubé TargeEl 1)
Daily budget Daily budget | K E | N I L N h O(EJ N J N E J

Location/language targeting Location/language targeting

Distribution preferences Distribution preferences
End date End date

AD GROUP AD GROUP AD GROUP AD GROUP
Keywords Keywords Keywords Keywords
Ads Ads Ads Ads

AD GROUP AD GROUP

Keywords Keywords
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Sourchttps://www.dreamrev.igfosd04R709K eywavthtchypes

Targeting\
v Reach rgeting

T

KEYWORD MATC

ABroad Match

Al n IKbywchcM]EKCE_NAéO T

AT Al I JSHRONRENKA®HKNNE [ N
ABroaMatch Modifier

Al n Iwawmg{“_mm I q

AT nl INTHANEENBA®OHKENES | N
APhragdatch TR

AT 1 IKeyWoRNEIOEW & | | T cek T (]

AIVAn{ ,\IIShQ\IEIEINISé\IBhIKE[NéI- |
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AExaddlatch
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Search Networl
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ALanding page exger@hce Kaywordé I 7 d|E
AAd Rank = Quality Score + Bid + Ads Extensio
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y Web Site Develop

AKey Words Strategy

ANew Site Map

cATake New Photo

2A\WEB Design

¢Back Office Developmer..
cAHtnf Responsive

JAEmotion Script, Security Test
@SEO Structure Adjust/Sybmit

footer
.net

- database /
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Trend Web De€iti201¢

AMObIIe FISt / Res g‘e * Storytelling and interaction http://www.spaceneedle.com/home/
ABig Image & Photo or Animate [

AVery Large Typography ]
ARemovingessential design eler [ s,
ASimplicity Screen ;
AHidden main menu (Hamburge S
ASignal Page and No more box¢ F&s

AHtnd& CSS https://www.youtube.com/watch?v=GI8IUintdKY &t=

ALose the Flash & SEO Friendly



https://www.youtube.com/watch?v=coXIUihtdKY&t=678s
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Government Web Site Standard

WEB Content Accessibility
Guideline.0

Web Accessibility Initiative: WAI
HtmI5/ W3C / UX / Ul

All Web Browser Support

All Device Support (Responsive)
Security Testing

Case Study Government Problem

SEO Tools Box

Speed Test

Performance Testing

SQL Injection

XSS (Cross Site Scripting)
~1le Disclosure

Remote File Inclusion
PHP/ASP Code Injection

Directory Traversal /
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Full Digital Mar

social/online

Rl offers
search survey
direct mail website blog
word of shop social media
mouth
radio, tv, print : i
EEEXFIVErS booking emails
CONSIDERATION ADVOCACY
- AWARENESS PURCHASE LOYALTY
reviews knowledgebase reviews
blog emails share
inf hi help desk
infographics chat engage
video social media recommend
media app

i
[
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FulOnline/Of

[ DIGITAL TOUCHPOINTS ]

OFFERS TO CUSTOMERS

EMAIL WEB SELF-SERVICE 4 :
. . WEB SITES/UANDING PAGES
PAID CONTENT. COMMUNITY . EMAIL
N\ SOCIAL MEDIA N
N A\

. LOYALTY PROGRAM

. SURVEY

SEARCH . WEB SITE

. CHAT
X\ 3RP|PARTY SITES
ONLINE DISPLAY \\ / N
MOB ITE \\ TWITTER/SDCIAL

\% WORD-OFE-MOUTH . . AGENT/BROKER . . MAILINGS
DIRECT MAIL

N CALL CENTER/IVR .
D . . / OFFERS IN INVOICE
PR RADIO STORE/BRANCH

TV

PRINT

. [ PHYSICAL TOUCHPOINTS ]

. MANAGED TOUCHPOINT g

e

@ EARNED TOUCHPOINT
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ol MOST ACTIVE SOCIAL MEDIA PLATFORMS

201 8 SURVEY-BASED DATA: FIGURES REPRESENT USERS' OWN CLAIMED / REPORTED ACTIVITY

FACEBOOK
YOUTUBE

LINE S0CIiul
FB MESSENGER
INSTAGRAM
GOOGLE+
TWITTER
SKYPE
LINKEDIN

B sociaL NeTwork
PINTEREST

MESSENGER / CHAT APP / VOIP
WHATSAPP 17%

WECHAT 17%

SOURCE: GLOBALWEBINDEX, Q2 & Q3 2017. BASED ON A SURVEY OF INTERNET USERS AGED 16-64. NOTES: DATA FOR PLATFORMS WITH AN ASTERISK (*) IS COLLECTED IN A DIFFERENT PART . we
OF THE SURVEY TO OTHER PLATFORM DATA. ALL DATA HAS BEEN REBASED TO SHOW TOTAL NATIONAL PENETRATION, REGARDLESS OF AGE. ADVISORY: FIGURES ARE BASED ON RESPONSES Hootsl‘llteW are

social

TO A SURVEY, AND MAY NOT CORRELATE TO SOCIAL MEDIA PENETRATION FIGURES SHOWN ELSEWHERE IN THIS REPORT; FOR FULL DETAILS, SEE THE NOTES AT THE END OF THIS REPORT.

61 RT Gl qj I hl

A 754
A 72
A 686
A 594
A 506

Facebook
YouTube
Line
Facebook Messengel
Instagram
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Source: Kantor TNS
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Jl TOP APP RANKINGS

20 1 8 RANKINGS OF TOP MOBILE APPS BY MONTHLY ACTIVE USERS AND BY NUMBER OF DOWNLOADS

RANKING OF MOBILE APPS BY MONTHLY ACTIVE USERS RANKING OF MOBILE APPS BY NUMBER OF DOWNLOADS

e e/ coueay LLine
01 LINE LINE 01 FACEBOOK MESSENGER FACEBOOK 2 Face boo k
02 02

FACEBOOK FACEBOOK FACEBOOK FACEBOOK

03 FACEBOOK MESSENGER ~ FACEBOOK 03 LINE LINE 3 Face bOO k M essen g el

04 INSTAGRAM FACEBOOK o+ JOOX MUSIC TENCENT

05 K-MOBILE BANKING KASIKORNBANK 05 CAMERA360 H\[e V(o] 4-_ I nstag ram

06 JOOX MUSIC TENCENT 06 INSTAGRAM FACEBOOK . .

07 LAZADA ALIBABA GROUP 07 4SHARED NEW IT SOLUTIONS 5 Iq\/l O b I I e B an kl n g
08 TWITTER TWITTER 08 LAZADA ALIBABA GROUP

09 WHOSCALL NAVER 09 YOUTUBE GOOGLE

10 MY AIS ADVANCED INFO SERVICE 10 SHOPEE GARENA ONLINE

NOTES: RANKINGS ARE BASED ON COMBINED DATA FOR BOTH THE APPLE iOS APP STORE AND THE GOOGLE PLAY APP STORE. MONTHLY ACTIVE USER RANKINGS ARE BASED
ON MONTHLY AVERAGES FOR FULL-YEAR 2017. NOTE: RANKINGS EXCLUDE PRE-INSTALLED APPS, SUCH AS YOUTUBE ON ANDROID DEVICES, AND SAFARI ON APPLE DEVICES.

Hootsuite" L

SOURCE: APP ANNIE, JANUARY 2018, BASED ON DATA IN THE APP ANNIE 2017 RETROSPECTIVE REPORT. FOR MORE DETAILS, VISIT HTTPS://WWW.APPANNIE.COM/ we
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SHARE OF WEB TRAFFIC BY DEVICE

BASED ON EACH DEVICE'S SHARE OF ALL WEB PAGES SERVED TO WEB BROWSERS

LAPTOPS & MOBILE TABLET
DESKTOPS PHONES DEVICES

28% 69% 4%

YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE:

-3% +3% -28%

" KT NEKK I ENK GO

A 040§ K Q] OOK R
A 4#0Q§ KQ ONIAN
A200KAQail OOl RY
A. #OHKQi 1T Ohno

Share of Web Traffic By L
Tl
Pl

0.01%

YEAR-ON-YEAR CHANGE:

Hootsuite" dre,

social

//
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Facebook Usage Analysi:

A3 Kk ONI é IMOrghfy N I
Active Users

A 900e | BageBdol NT J
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